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In 1951, Battersea Park was transformed into a pleasure garden 8
as part of the Festival of Britain celebrations, and the forerunner g
of Battersea Park Children’s Zoo was born.

In the summer of 2004, the zoo was rescued from the threat of
closure by the Heap family. Alongside the New Forest Wildlife
Park and the Chestnut Centre, Roger, Carol and Ed Heap
transformed the zoo into a modern zoological establishment.

Over the past 20 years the zoo has grown to become a
& dedicated force in both conservation and education, adapting
@ to the evolving needs of modern zoos. Recognizing the critical
8 role zoos play in addressing global biodiversity loss, the zoo has
: expanded its conservation efforts, focusing on endangered
&% species and contributing to international breeding programmes.
Through innovative educational initiatives, it has become a
| centre for raising awareness about environmental sustainability
and the importance of preserving wildlife. As a pillar of the ok
community, the zoo not only serves as an educational resource &
but also provides a space for visitors to connect with nature, s
fostering a deeper understanding of the challenges facing our E
planet's biodiversity. e
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MISSION
STATEMENT
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To excite and captivate our visitors
with the wonders of living animals
and the planet we share with them.

We endeavour to impress young
minds with the importance of local
and global conservation.




" OBJECTIVES

INFORM

Provide every visitor with
learning opportunities through
signage, accessibility resources
and daily keeper talks.

HIGHLIGHT

Highlight the in-situ plight of a
variety of endangered and rare
breed animals.

Share ways the public can
support conservation and
sustainability efforts in their
own lives.

INSPIRE

Inspire the next generation of
conservationists to make
choices that support the natural

world.

Through our educational output, we aim to implement the obligations of the Zoo Licensing
Act, the World Zoo and Aquarium Conservation Strategy and the BIAZA Conservation
Education Policy. The goals of the education team also fall within the BPCZ Conservation
Strategy 2024-2030 and adhere to BPCZ Animal Welfare Policy 2025-2030.



" KEY AUDIENCES

Battersea Park Children’s
Zoois situated in South
London, near to the border
of the London Borough of
Wandsworth and the
London Borough of Chelsea.

The inhabitants of these
two boroughs come from a
diverse range of economic,
social and cultural
backgrounds, and we find
this reflected in our visitor
demographic.

As of January 2025, over
350 locals or frequent zoo
visitors, have joined our
annual zoo membership
scheme, which allows
unlimited entry.

During weekdays of school
term time, our main visitors
are comprised of:

e Nursery and primary-
aged childrenon
School Trips (this
includes both private
and public schools).

e Zoomembers

e Childmindersor
nannies with young
children

During schools holidays

and weekends, our main

visitors consist of:
e Families with children
e Zoomembers
e Youthgroups/holiday
clubs

We are aiming to diversify
the age of our clientele,
through initiatives such as
corporate away days,
wildlife drawing classes
and adults only VIP tours.

As London is a holiday
destination, we find many
of our visitors are tourists
visiting from overseas. This
is important to consider
when developing signage
to display around the zoo
and considering language
used in our talks, as many
visitors may use English as
an additional language.




05
INFORMAL EDUCATION

Itis important to us that any visit to
Battersea Park Children’s Zoo
provides opportunities for learning.

We provide signage around the zoo,
detailing both species specific fact
files and our conservation
programmes. We also deliver
informal education through our
daily keeper talks programme.
These core talks are available for
any visitors to attend at any time of
year, on any day of the week.

'~__ lLTSO .*.O’cters :
\5 00 = Ca_pgchin monReys :

*

Additional talks are added to the
schedule during the school holidays
(our busiest season) and numbers
can reach up to seven talks per day.
Some talks focus on our most
beloved, charismatic species, such
as Asian short-clawed otters and
capuchin monkeys, whereas others
aim to shed light on some of our
lesser known projects, such as our
summer honeybee talk.

Extra talks are also added to
correspond with seasonal events,
such as a cotton-top tamarin day
and our Winter Nights after-dark
event

Keeper Talk Structure

Keeper talks tend to follow a
similar format and include topics
and themes related but not
limited to;
* Charocteristics and personaiities
of individual animails
* Anatomy and physiology
* Wild lifestyles and behaviours
¢ Animal welfare, husbandry
and training
* Breeding and reproduction
* Threats and conservation

In 2023, we delivered a total
of 430 hours of educational

keeper talks to our visitors.

In the conservation section of
each keeper talk, we aim not only
to discuss the plight of the species
in the question, but also, to give the
public suggestions of things they
can do in their own lives to support
wildlife.

We aim to use keeper talks to
spark an emotional connection
between visitor and animal to
bring people closer to nature. We
aim to present all of our visitors
with realistic and achievable
actions, behaviours

and lifestyle changes that they
can do/make to contribute
directly to the conservation of
certain species and global
biodiversity. These caninclude
suggestions on how to look for
sustainably and locally
produced meats or not
interacting with social media
posts promoting the exotic pet
trade.

Signage

To consolidate our educational
output, 100% of our species
information signage includes
up-to-date conservation
information relating to all of the
species within our care.
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At each animal enclosure we
have to easy to read signage
about each species, complete
with maps and photographs.




INFORMAL EDUCATION

Our species signage contains the
following information;

Latin name

Habitat

Range

Diet

Lifespan

Predators

Activity

Conservation status (according
to the IUCN Red list)

Fun facts

As well as species specific signage,
in 2023, we added additional
signage to the zoo that focuses
specifically on the conservation,
education and research goals of
modern zoos, to complement our
species display boards. These
include specific case studies and
success stories from our own
conservation work.

How are modern zoos fighting extinction?

Battersea Park Children's Zoo (BPCZ) works with a large
number of European Endangered Species Breeding
Programmes (EEP), as well as supporting conservation
charities in the UK and abroad. BPCZ also contributes to
breeding and rewilding projects, directly increasing the

numbers of endangered species in the wild.

Bali starling

In 2024, we added a large flowchart mural on the wall next to our
resident primates. This mural depicts the main ideas behind our newly
launched ‘#ShareSavvy campaign’, which aims to highlight the
problems social media can have in relation to the exotic pet trade.

During our keeper talks, we encourage visitors to photograph the
flowchart and revisit it whenever they come across a social media post
containing an exotic pet. We hope that such a prominent display
captures the eyes of our visitors and sparks conversations surrounding
the topic, even if the visitor was not able to attend a keeper talk.
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We also welcomed 2084 non-guided (not enrolled in a formal zoo
educational workshop) school children to the zoo in 2024. Non-
guided school groups enjoy a self-led visit, which can include
attending keeper talks, learning from our signage or other activities
provided by their teachers. We have plans to create
worksheets/activity books for self-led groups to use on their tour.



FORMAL EDUCATION

Formal education overview

Formal educational group trips (henceforth known as guided groups) make up the majority of
our school and youth group visits.

We currently offer guided visits to:
« Nursery aged children (henceforth known as Early Year Foundation Stage or EYFS)

KSllearners (aged 4-7 years)

KS2learners (aged 8-Tlyears)

Learners with special educational needs (henceforth known as SEN learners)

KS3 learners (aged 12-14 years)

Mixed Ages
KS3+ 4%
6.9%

AGES OF LEARNERS
VISITING ONSCHOOL Bl
TRIPS IN 2024 o

In 2024, the majority of our
guided visits were from KSI1

learners, with EYFS learners
being the second most
prevalent.

KSI
41.7%

All guided groups take part in an educational workshop and guided tour of the zoo. All of our
workshops have been carefully designed to include maximum engagement and interaction
from the children. We have achieved this by incorporating games, vocalisations, role play and
practical craft activities into workshop plans. Most workshops also include the opportunity to
interact with animal artefacts such as skulls and feathers. No live animals are used in the
workshops.

All workshops provide a link to the national curriculum and also contain a conservation
message behind them. The objective of our workshops is to excite and impress young minds
with the wonders of the natural world and conservation, in line with our mission statement.
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EDUCATIONAL WORKSHOPS

We currently offer 7 workshop options for guided groups:
EYF

STORY TIME
This workshop involves the reading of an original story, starring our zoo residents before heading out into the

0o to see the featured animails.
Curriculum link: Listening, attention and understanding, the natural world

KS1

ANIMALNEEDS (AN)
Learners understand the basic needs of animals and how their wild habitats meet these needs. This workshop
also encourages learners to explore the consequences of not meeting animals’ needs.
Curriculum link. Animals including humans, living things and their habitats

FOOD FOR THOUGHT (FFT)

Focuses on grouping animalls together based upon their diets and feeding habits. Learners will also explore the
relationship between living organisms at different levels of a basic food chain.
Curriculum link: Animaills including humans, living things and their habitats

KS2

ADAPT, SURVIVE, THRIVE! (AST)

Learners identify different adaptations of animals which help them to survive in their environment and how to
differentiate between a behavioural and physical adaptation.
Curriculum link: Living things and their habitats, evolution and inheritance

CLASS OF THEIROWN (COTO)
Children learn the difference between vertebrates and invertebrates and how to group and classify
vertebrates based upon their similarities and differences.
Curriculum link: Living things and their habitats

KS3

#ShareSavvy (SS)
Older learners explore the world of social medio, the exotic pet trade and issues with interacting with
posts involving wildlife.
Curriculum link: relationships in an ecosystem, analysis and evaluation, PSHE

SEN LEARNERS

HANDS ON!
Learners who maly prefer a less formal workshop setting will bbe encouraged to move at their own pace

and get up close and hands on with various tactile animal artefact stations.
Curriculum link: The natural world, living things and their habitats
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EVALUATING OUR PROGRAMNME

Evaluating the effectiveness of our education programme helps to
improve our output and plan for future endeavours.

We measure the following:

e Number of learners participating (per group, monthly
and annually)

e Age of learner participating (per group and annually in
Key Stage)

e Workshop choice (per group and annually)

e Pre workshop question repeated after workshop
(informal, not recorded)

e Group leader feedback form (learner’s enjoyment and
educational value of each element, opinion on zoo
staff, likelihood of returning, best/worst element and
space for additional comments, rating out of 5 stars)

Guided
Groups

e Number of learners participating (per group, monthly
Non-Guided and annually)

Groups e Age of learner participating (per group and annual
average in Key Stage)

e Number of visitors engaging with event (through
number of surveys)
#ShareSavvy e Visitor age

Saturday e Social media usage
(Event Day) e Opinion on photographs of animals before and after
event

e Preference on keeping pets and after event

Future goals include recording visitor engagement with other event days
and collating percentage of school's returning year on year.



10 A REVIEW OF 2024'S
GUIDED VISITS

Workshop Choices 2024

EYFS Storytime

Food For Thought

o Animal Needs
»

-; |

S Adapt, Survive, Thrive
2

= Class Of Their Own

Hands On!

#ShareSavvy

0 5 10 15 20 25 30 35
Number of groups

Total guided schools: 175 Total guided learners: 3747

Most common age of learners: KS1 Most popularworkshop: FFT

The ‘Class of their own’ workshop did not receive a booking in 2024, so is being rewritten
and renamed ‘What makes a mammal’, in the hope of it becoming more appealing

Judging Effective Learning

AllKS], KS2 and KS3 workshops start with an opening question, pertaining to the
workshop topic. The same question is repeated at the end to compare understanding
before and after.

Visit Feedback

Feedback from this year has been very positive, however, many schools have not been
filling in the survey from the lunch room QR code, suggesting we need to find a more
successful way of gathering comprehensive feedback This will be addressed in 2025
along with suggestions for improvement from group leaders.

o | I . Suggestions forimprovementincluded increasing
90% °f SC . Is rat thetrpS number of animails included in tour and having
stars, with100% rating 4 or 5 stars more printed resources for larger groups



COLLABORATIVE PROJECTS

Since 2023, Battersea Park Children’s Zoo have partnered with the London
Beekeepers' Association and the School Food Matters charity, to provide
education opportunities, as part of our ‘Honeybee School'. This scheme has
allowed over 500 London school children at present, free of charge, to attend
practical beekeeping sessions and classroom workshojps on the importance of
pollinating insects. Also included in this programme, is a visit day to the zoo in
which the students are given a guided tour by a member of zoo staff. The
School Food Matters charity selects schools with students from low-income
families and children with special educational needs, as we strive to make
nature education accessible to all.

In 2024, this project won the education category in the annual BIAZA awards.
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We will continue to support thls projectin the coming years, and are alwalys looking
for additional opportunities to collaborate within our community for the purpose of
education.
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THE EDUCATION TEAM

The Education and Events team are &
responsible for overseeing school £
and group Visits, children’s birthday
parties and seasonal themed
events.

Led by the Education and Events
manager, the Education and Events
guides deliver workshops, tours,
activities and themed stalls
throughout the year.

The team hold a range of relevant
qualifications, including degreesin
Zoology and Environmentall
Sciences. Many also have
lbackgrounds in teaching, museum
curation, public speaking and
working in education departments
in other zoos.

Members of the education team
have opportunities for CPD including
attending workshojps, conferences
and visits to other sites.

o



" SEASONAL EVENTS

Themed events throughout the year provide opjportunities for educating our visitors
about specific species or conservation matters.

Some of these events are BIAZA led campaigns, some are national animal days and
some are initiatives created by the BPCZ team.

Through stalls, games, activities and talks, we aim to excite and captivate our guests
as stated in our mission statement.

A group of young visitors playing a tamarin match-up Visitors attending a free #ShareSavvy workshop
game on Cotton-Top Tamarin day 2024. on Share Savvy Saturday 2024.

Visitors learning about sustainable farming Visitor matching adult and baby animal
during the Winter Nights pig talk. names during an Easter event.



14 ACCESSIBILITY NITHIN
OUR PROGRAMME

AtBattersea Park Children’s Zoo, we believe wildlife is for everyone. We are
working hard to make sure our zoois as enjoyable as possible for all visitors.

At the start of 2024, resources were made available to download from the zoo welbsite
or borrow from the shop that may be useful for some visitors. These include:
e Sensory maps of the zoo

e A social script of zoo visits
These resources are continuously being reviewed and added to.

Also in 2024, our keeper team switched from using a megaphone to a microphone in
their daily talks. This means that, not only is the speech quality clearer, but lip-reading is
much easier as the speaker's mouth is no longer fully covered.

Our ‘Hands’ On!" workshop, which was specifically developed for SEN learners, launched
in 2024 and was booked and enjoyed multiple times throughout the year by both child
and adult groups. The ‘Hands On!" workshop  may suit visitors who prefer a less formal
workshop setting. Learners will be encouraged to move at their own pace between
tactile artefact stations staffed by the education team, where they can get up close
and hands on with items such as deer antlers and snail shells. This workshogp, along
with all our other workshop options, can be modified to meet the needs of individual
learners.




" FUTURE GO

In the next 5 years, the education team aim to complete the
following goals:

GOAL

PROPOSED METHOD

TIMEFRAME

Gather post-visit
feedback from all
guided groups

Give each group leader a physical
paper feedback form or sending
post-visit email instead of using QR
code posters.

New method in place by
end of 2025 and then
ongoing

Have 6000 learners
visit per year, with
75% of these
booked on a
guided visit.

Start off-peak pricing to encourage
visitors during the quieter season to
increase total learner numbers.
Increase number of workshop
options.

Off-peak pricing to begin
2025/26 academic year
Workshop options to have
increased to 10 by 2030

Offer more learning
opportunities for
non-guided

Develop downloadable worksheets
for a variety of age groups.

Jan - Feb 2025

visitors
Improve
accessibility Crgatagiogihpasgmte Spring 2025
resources communication boards

Provide learning
opportunities for
wider array of
visitors

e Creation of home educator
programme

e Creation of conservation
summer school

¢ Increase number of workshop
options (including a second EYFS
option and option for older
learners)

¢ Additional collaborative projects
with other charities/groups

e Home Ed - by end of
2025

e Summer School - by
end of 2026

e Workshop options -
ongoing with 10 by 2030

e Collaborative projects
- ongoing

Develop evaluative
methods for
judging event day
success.

Counting number of visitors
engaging with certain activities,
visitor surveys and embedding clear
educational objectives in activity
planning.

Ongoing - to begin
Summer 2026




Battersea Park
Children’s Zoo

Battersea Park Children’s Zoo, Battersea Park, London, SW11 4NJ ‘
www.batterseaparkzoo.co.uk \

Education contact: events@batterseaparkzoo.co.uk



